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1. Ireland’s Recession:
is life online immune?
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Wrong Way

Source:  CSO (www.cso.ie)
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Spooked Consumers …

Source:  ESRI (www.esri.ie)
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All Together

Source:  Amárach Research Life Online 2009,
Telephone Survey, 1,000 adults, nationally representative sample, February 2009
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Falling Behind

Source:  Amárach Research Life Online 2009,
Telephone Survey, 1,000 adults, nationally representative sample, February 2009
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Not Looking Forward

Source:  Amárach Research Life Online 2009,
Telephone Survey, 1,000 adults, nationally representative sample, February 2009

25-34s  
35-44s
Males
Internet Users

65+
Munster
ABC1s



10Life Online 2009

Not So Tough?

Source:  Amárach Research Life Online 2009,
Telephone Survey, 1,000 adults, nationally representative sample, February 2009
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2.   Reality Check:     
the ‘5 Cs’ in 2009
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Here Comes Everybody

From Life Online 2008 Study

67%
February 2009
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del.icio.us

http://www.paulisakson.com/
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5 Cs: Content

Source:  Amárach Research Life Online 2009,
Telephone Survey, 1,000 adults, nationally representative sample, February 2009
- not comparable to 2008 survey which was online only
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Google Nation

Under 25s  
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Source:  Amárach Research Life Online 2009,
Telephone Survey, 1,000 adults, nationally representative sample, February 2009
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5 Cs: Communication
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Source:  Amárach Research Life Online 2009,
Telephone Survey, 1,000 adults, nationally representative sample, February 2009



17Life Online 2009

Home Economics

55+
Male
Dublin

Source:  Amárach Research Life Online 2009,
Telephone Survey, 1,000 adults, nationally representative sample, February 2009
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5 Cs: Commerce
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Source:  Amárach Research Life Online 2009,
Telephone Survey, 1,000 adults, nationally representative sample, February 2009
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5 Cs: Commuting

Source:  Amárach Research Life Online 2009,
Telephone Survey, 1,000 adults, nationally representative sample, February 2009
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eTools

Under 25s  
55+
Dublin

Source:  Amárach Research Life Online 2009,
Telephone Survey, 1,000 adults, nationally representative sample, February 2009
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5 Cs: Creation

Under 25s  
Females
C2DEs

Source:  Amárach Research Life Online 2009,
Telephone Survey, 1,000 adults, nationally representative sample, February 2009
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3.   The eRecovery: 
will the web save us?



23Life Online 2009

Recessions and 
Recoveries have one 

thing in common: 
they are usually well 

under way before 
they show up in the 

official statistics ...
Recessions are 
macroeconomic 

phenomena in the main 
... whereas Recoveries

are microeconomic 
phenomena.
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Recovery 2.0Recovery 2.0
FreelancingFreelancing

NetworkingNetworking

DiscoveringDiscovering

InnovatingInnovating
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