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Ireland’s Recession:
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Unemployment Rate %

January 1983 - February 2009
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ESRI/IIB Consumer Confidence Indices
February 1996 - February 2009
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It's the Trend, Not the Level
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Is the recession affecting you:

0 - O
o0 D 65+
50% ® 55-64s

® ABCl1s

40% D 35-44s

® ABCl1s .
30% ® Dublin —— _ 30%

® Males ® No significant differences for
20% internet vs. non-internet users

11%

0%

More than it is affecting About the same as it is Less than it is affecting
other people affecting other people other people

Source: Amarach Research Life Online 2009,
Telephone Survey, 1,000 adults, nationally representative sample, February 2009

Life Online 2009 7



®

: : amarach
Falling Behind e et

To what extent is your income:

45%

40% 107%

X 1 N
35% o
3007 29% 28% ® 15-24s

i N 2 30-44s
25% ap— ® Munster

(0]

200/0 ® ABCl1s
15% ® Males

H

10% ® No significant differences for
59% 39, internet vs. non-internet users
| I
0% l

Rising faster than Keeping pace with Rising slower than Not rising at all
cost of living cost of living cost of living

Source: Amarach Research Life Online 2009,
Telephone Survey, 1,000 adults, nationally representative sample, February 2009
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What effect will the recession have one you
® 25-34s _
® 35-44s in next few mont
60% g :\/I?Ies U 53%,
| nternet Users
50% ® 65+
40% ® Munster
30% 28% ® ABCls
20% 13%
_
0%
A major effect A modest effect No effect

Source: Amarach Research Life Online 2009,
Telephone Survey, 1,000 adults, nationally representative sample, February 2009
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Incidence of personal borrowings and impact:
60%
’ 53%
0
°0% 44%
39%
40% ® 15-24s |
ago, | D 65+ AN ® C2DEs|
° | ® 55-64s ® Dublin
20% ® ABCls ® Males
® Non-Internet 12%
Users
0% . | - ]
No Borrowings "~ ° : Easily Manageable A cause for Areal
Borrowings manageable if careful concern problem

Source: Amarach Research Life Online 2009,
Telephone Survey, 1,000 adults, nationally representative sample, February 2009
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Here Comes Everybody

Going Online: % of adults using internet in Ireland

90%

From Life Online 2008 Study 82%

68%

67%

70%
60%

50%

59%
February 2009
51%
0,

42% 45%

40% 379%  38%
32%
30% 28%
20% 17%
13%

. I I

0%
1998 1999 2000 2001 2002 2003 2004 2005 2006 2007 2008*  2009*  2010*

* Year End Forecasts Source: Amarach Surveys and Forecasts
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% of Irish Internet Users who:

45%

G IRISHTIMES.COM

35% -
30% | @ Under 25s . You TUbe
25% g I\C/Igll:)e; 247 21% Broadcast Yourself
o/ S S
10% ® 45-54s
50, ® Males
0 ® Vodafone
0% - l —t :
Watch Videos Read Irish Read Blogs  Listen to Download
on YouTube Newspapers Internet Podcasts
Online Radio

Source: Amarach Research Life Online 2009,
Telephone Survey, 1,000 adults, nationally representative sample, February 2009

- not comparable to 2008 survey which was online only
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% of Irish Internet Users who use Google:

Google

40%
35%
30% -

34%

25% 22% 22%

20%

15% | @ Under 25s |— 13%

10% >) M.ales | 79,

5% g g"zlpay I . 2%
0% I S VI ______i

Several Atleast Several Atleast Less Often Never
times a dayonce a day times a once a
week week

Source: Amarach Research Life Online 2009,
Telephone Survey, 1,000 adults, nationally representative sample, February 2009
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% of Irish Internet Users who:

40% 37%

30% | ® Under 25s

259 ® Females 239%,
® Dublin
20% i B
15% @ Over 55s
. ® Males
10% ® Billpay

5%

o l i I

Send SMS from Welldse MSN Messenger Use Skype

Source: Amarach Research Life Online 2009,
Telephone Survey, 1,000 adults, nationally representative sample, February 2009
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% of Irish Internet Users who have:

100%

90% il 86%

382;0 1% 70%

- |

60%

50% - ® 55+

40% 1 ® Male ® Under

30% ® Dublin 95g > 45-5_43
® Dublin

20% ® Males
0% o Bilpy
0% |

Broadband at home A Laptop for use at A Wireless Web
home Connection at home

Source: Amarach Research Life Online 2009,
Telephone Survey, 1,000 adults, nationally representative sample, February 2009
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% of Irish Internet Users who:

0 e RYANAIR
80% 77% 75%
70%
60% °5% » Under 25
0 ® 35-44s nder 25s
50 0/o 9 Females 43%  42% ® C2DEs
40% | » aBC1s 32%  ,go, | @ Meteor
30% <
20% 0%
L - _
8¢9
10% -/"
0% - : . —
Book Book Use Buy Pay Bills Use eBay Buy Buy from  Order
Flights Hotels & Online Books, Online Clothes iTunes Groceries
Holidays Banking CDs, Online Online
DVDs

Source: Amarach Research Life Online 2009,
Telephone Survey, 1,000 adults, nationally representative sample, February 2009
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% of Irish Internet Users who:
30% 27%
259 257 23% 24% 23%
20%
15%
10%
5%
0%
Access 45-54s ABC1s Dublin Billpay Meteor
Work
Computer
Remotely

Source: Amarach Research Life Online 2009,
Telephone Survey, 1,000 adults, nationally representative sample, February 2009
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% of Irish Internet Users who use:

40%
35% 34 /0
300/0 T i
25% 22%
= sue=
15% - ® Dublin ® 25-34s
10% ® Males 9%
59 ® Munster -
0o i
Google Documents Google Calendar Google Reader

Source: Amarach Research Life Online 2009,
Telephone Survey, 1,000 adults, nationally representative sample, February 2009
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% of Irish Internet Users who:

50%

45% facebook.

40%

35%

30%

250, ® Under 25s

20% - ® Females

15% ® C2DEs .

10% 107

o e
Use Bebo, Use Flickr Write Blog

Facebook etc

Source: Amarach Research Life Online 2009,
Telephone Survey, 1,000 adults, nationally representative sample, February 2009
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3. The eRecovery:
will the web save us?
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Recessions and
Recoveries have one
thing in common:
they are usually well
under way before
they show up In the
official statistics ...

Recessions are
macroeconomic
phenomena in the main
... whereas Recoveries
are microeconomic
phenomena.
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Freelancing P by

Networking

Discovering

Innovating
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