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Introduction

B The research contained in this report is based on a booster to the quarterly Trends survey
by Améarach Consulting of 1,010 adults throughout Ireland, aged 15-74. This booster
survey was conducted among 350 additional people with disabilities. For the purposes of
this survey, the CSO definition of disability was used to identify potential respondents.
The figures presented in this report are based on a total sample of 394 people with
disabilities.

B The survey was conducted in February/March 2007, and the results have been weighted
up to the total adult population aged 15-74 using the most recent CSO statistics.

B In presenting the findings we have taken care to report the sample sizes for each
guestion analysed and we would draw the reader’s attention to the table at the end of this
report explaining the statistical variance applicable to all survey based studies of this
nature.

B While this report looks only at the disabled user population, full results for the Trends
survey sample of 1,010 adults were previously published by ComReg,

Strictly Private & Confidential More information on disability statistics CSO can be found at:
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Summary of Findings — Fixed Line Phone

B Respondents with disabilities were just as likely as the overall population to have a subscription
to a fixed line telephone service in the home.

B Respondents with disabilities were more likely than the overall population to cite the cost of
calls and line rental as the reason why they did not subscribe to a fixed line service.

B Fixed line users with disabilities were less likely to report having shopped around to compare
prices between operators. Fixed line customers with disabilities were also more likely than the
overall population to cite the reputation of the operator as an important factor when choosing a
fixed line provider.

B Fixed line customers with disabilities spend on average €85.56 every 2 months on fixed line
telephone services compared with €97.20 for all fixed-line customers.

B Over 50% of disabled respondents were not aware of any special products, services or
provisions made by operators to support their use of fixed line voice services. Awareness of
items of ‘hardware’ and assistive technology is higher than that of service elements such as
customer service initiatives and billing provisions by operators.

B Lessthan 1in 10 fixed line subscribers with disabilities have approached their fixed line service
provider directly seeking special services or equipment.

Cormmission for L4 . 6
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Fixed Line Penetration is in Line with Total Population Average

Fixed Line Penetration among Respondents
with Disabilities

9
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68%
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*Fixed Line penetration among
consumers with disabilities is similar to
that of the overall population.

*As in the overall population, fixed line
users with disabilities are most likely to
be older, have home internet access,
and/or have a higher income.

* Disabled users with no home fixed
line subscriptions are more likely to
cite cost as a reason for not
subscribing to a fixed line telephone
than the total population (36%
compared to 23% of all respondents)

Do you have aresidential fixed line phone in your
home, i.e. not a mobile phone?
Base N= 394

Strictly Private & Confidential
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Eircom is the largest operator for fixed line customers

88% of fixed line subscribers with disabilities use 22% of fixed line users with disabilities have
eircom as their operator. shopped around to compare prices among operators
compared to 34% of total fixed line users
BT Ireland,  y 10— 0" L KNOW, interviewed.
- 3%
2%
Other, 4%

/—Imagine, 1%

Perlico, 1%
Talk, o—\

Talk/Tele2,
1%

Yes (More
than
Once),
10%

eircom, 88% No, 78%

Strictly Private & Confidential ~ Base: People with Disabilities who have a Fixed "' o . n
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Price ,Customer Service and Operator’'s Reputation of key importance with

selecting an operator

Price
67%

33%
34%

Customer Service

The operator has a good 28%

reputation

Price is the most frequently cited factor when
choosing a fixed line provider

Convenience of single bills, online 16%
billing and payment services

However fixed line users with disabilities are
17% more likely to cite “operator reputation” as an
important factor when choosing a fixed line
provider, than the overall fixed line user
sample.

Other products offered, such as
Digital TV and Broadband

1%
1%

Other

120, MPeople with Disabilities with a Fixed Line Phone (Base: 270)

Don't Know

9% m ComReg Trends Sample with a Fixed Line Phone (Base: 673)

StrICtIy Prlvate & Confldentlal fixed line prOVider? - < Commission for a m é ra ch. 9
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Satisfaction high for installation and billing, lower on cost

O Very Satisfied O Fairly Satisfied O Neither

O Fairly Dissatisfied B Very Dissatisfied B Don't know

The speed of installation 33% 32% 7% B% 25%
Bein le to clearly understand all the char

eing able to clearly understand all the c arges _ p— 12% 5%

presented on your bill
The cost of connection 29% 29% 9% | 7%

The level of customer rt when ntact r

e level of customer suppo en you contact you 9% 36% % | 7%
operator

The range of products and services available from 28% 40% 12% 3
your operator

The cost of making local and national calls 27% 43% 8% | 10%

The cost of fixed line rental charges 27% 30% 12% 13%

The overall cost of your fixed line service 22% 34% 13% 15%

The cost of making international calls 17% 31% 11% 12%

The cost of making calls to mobile 14% 24% 11% 21%

On a scale of 1-5 where 1 indicates very dissatisfied, and 5 indicates very satisfied,
please rate your satisfaction with the following aspects Commission fo

of your telephone service? < Communications Regulation
Base= People with Disabilities who have a Fixed Line Phone N*=,270
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Bi-monthly spend on fixed line telecoms slightly lower among users with

disabilities

Average bi-monthly spend on fixed line serivces

€130.00 - €122.08

€108.99
€110.00 -

€90.00 -
€70.00 A
€50.00 -

€30.00 -

€10.00 +

Total Population Overall users  15-24 year olds 25-44 year olds 45-64 year olds 65-74 year olds
with disabilities

Among the sample of users with disabilities, there is evidence that the age of the fixed line subscriber is a key
determinant in fixed line spend.

On average, fixed line subscribers with disabilities have a lower average spend than the overall population.

) ) ] ) How much, approximately, was your last bi-monthly \/
Strictly Private & Confidential  telephone bill from your service provider? Qé

© Amarach Consulting, 2007 Base: People with Disabilities who have a Fixed Line ‘
Phone N = 270 N
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Awareness of special equipment higher than operator services to aid

subscribers with disabilities.

% Aware

Special equipment, such as video phones, or panic alarm
buttons connected to your phone

43%

A telephone with a visual indicator when the telephone is ringing 37%

A telephone with special amplification 35%

Extra large dialling buttons on the handset for ease of dialling 30%

A handset with speed dial, or voice activated dialling to make

0,
dialling numbers easier 26%

Easy to find and read information about fixed line telephone

. : ) . 23%
services available on an operator’s website

Billing information provided in a larger font size which is clear
and easy to read

21%

A phone set with a raised middle button 20%

Additional assistance with installation and guidance of how to

. : . 19%
use your fixed line telephone service

19%

Braille billing

14%

Special directory enquiries services

_ _ _ _ Are you aware of the following fixed line telephone services whic»h are aimed
Strictly Private & Confidential at making fixed line telephone services more accessible to g_ﬁe USErs?.. ’ h. 12
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Relatively low numbers of users with disabilities availing of a variety of aiding

services.

% Use Note: Small Bases

Special equipment, such as video phones, or panic alarm

33%
buttons connected to your phone (Base: 118)

A handset with speed dial, or voice activated dialling to make

- : 31%
dialling numbers easier (Base: 71) °

Extra large dialling buttons on the handset for ease of dialling

31%
(Base: 82) °

A telephone with special amplification (Base: 95) 29%

Additional assistance with installation and guidance of how to
use your fixed line telephone service (Base: 54)

A telephone with a visual indicator when the telephone is ringing
(Base: 98)

Easy to find and read information about fixed line telephone
services available on an operators website (Base: 62)

29%

28%

26%

Billing information provided in a larger font size which is clear
and easy to read (Base: 57)

22%

22%

A phone set with a raised middle button (Base: 52)

Special Directory Enquiries Services (Base: 38) 18%

Braille Billing (Base: 50) 12%

Strictly Private & Confidential Do you use any of the following fixed line telephone , \ -

¥ = .
© Amarach Consulting, 2007 services which are aimed at making fixed line telephone = <) Communications Regulation @l FY1 @ r‘ach 13
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9% of fixed line subscribers with disabilities have contacted their operator with

regard to equipment or services which may aid their use of fixed voice services

Contact with operator broken
down by disability type

Don't
Know

3% Other Condition 6%

Psych/Emotional

Condition 3%

Physmal 11%
Impairments
No
88%
Learning Disability 14%
Visual or Hearing
Have you ever approached your operator regarding special equipment or
Strictly Private & Confidential services which would make using your fixed _ Ine S&mi?s%w . 5 n 14
© Am éraCh COI’]SUHIng, 2007 easier to use? -‘ Communications Regulation a ma raCh
Base: People with Disabilities who have a Fixed Line Phone 70



85% believe that a fixed line is a vital service

W Agree strongly m Agree slightly Neither
m Disagree slightly Disagree strongly B Don't know

My fixed line telephone service is vital so that | can 64% 7%
contact people, and am contactable

]
30I

| find it easy to understand my telephone bill 43% 14% l4% 10%

62% 7%

| find my fixed line telephone service easy to use

| find it easy to understand information 38% 15% 7%

| believe there may be services available that may 21% 15% .4% 2004
make using the fixed line phone easier for me

Special equipment for the fixed line phone is too = 16% - 5% 51%
expensive for me to purchase

Please rate the following statements based on a scale of 1-5 where 1 means strongly
Ny

Strictly Private & Confidential ~ disagree, and 5 means strongly agree. I _A . 4 B 15
<2 Communications Regulation a m a ra c h
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Summary of Findings — Mobile Phone

B 67% of respondents with disabilities reported having a mobile subscription, compared to 85%
usage reported in the overall population.

B Use of prepaid mobile phones is higher among people with disabilities at 87% than among the
overall population (73%), although there is no difference in terms of the providers used and in
take-up of 3G technology.

B Mobile phone users with disabilities make an average of 4 mobile calls a day, and send on
average 4 text message.

B 27% of mobile phone users with disabilities had shopped around to compare prices between
mobile operators, compared to 41% of the overall population.

B While almost half of mobile users with disabilities were aware of the use of text and picture
messaging as an alternative to voice calling, awareness of other assistive technologies was
relatively low.

B  Only 5% of mobile users with disabilities who have a mobile phone have approached their
provider directly regarding equipment or services which may aid their use of mobile phone
services.

Strictly Private & Confidential ,‘) , h. 17
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Mobile Penetration among respondents with disabilities is lower than that of

the overall population

Mobile Penetration among Respondents with
1oy Disabilities

68% 67%

60% 59%

A Psych or Intellectual Other Physical Vision Overall
emotional Disability Disability impaired
condition

Compared to the overall population,
people with disabilities are less likely to
have a mobile telephone.

However in contrast to the overall
population, penetration of fixed
telephones is higher than mobile
penetration among users with disabilities

Among users with disabilities, usage
patterns reflect those of the total
population with regard to key
demographic groups, e.g. younger
respondents are much more likely to use
mobile telephony than older respondents

Users with disabilities are also more likely
than the overall population to use pre-
paid credit to pay for their mobile phones
(87%, compared to 73%)

Market share between mobile operators
for users with disabilities reflects that of
the overall population.

Do you have a mobile? N=394
Is your current mobile services one where you...?
Base: People with a disability who have a mobile N=251

Strictly Private & Confidential
© Amarach Consulting, 2007
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Mobile users with disabilities tend to make fewer calls on average per day

than the overall population

People with Disabilities ComReg Trends Sample
(N: 251) (N: 865)

W 1-2 average calls a day

W 3-5 average calls a day

W 5-10 average calls a day

B More than 10 average calls per day

Do not use phone every day

19%
8%
8% 5% Don’t Know
Average (calls) 4.38 5.47

Strictly Private & Confidential ggvgnma%f;yr;a;'z ;’O?VOU make on your mobile phone \’Q I i h. 19
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They also send fewer text messages than the overall population

People with Disabilities
(N: 251) (N: 865)

9% 11%

10%
15%
33%
18%
8% 5%
Average (texts) 6.80 7.40

ComReg Trends Sample

B 1-2 SMS sent on average every
day

m 3-5 SMS sent on awerage day

B 5-10 SMS sent on awerage day

more than 10 SMS sent on

awerage day

Do not use SMS messaging

Don’t Know

How many SMS messages do you send on your
mobile phone on an average day?
Base: Those who have a mobile

Strictly Private & Confidential
© Amarach Consulting, 2007
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Switching Handsets and Mobile Operators

*27% of mobile users with disabilities
have shopped around to compare
prices between mobile operators
compared to 41% of the overall

*Almost half of mobile subscribers with
disabilities change their handset less
than every two years.

population. every 6
months, 4%

every year,

0,
Don’t Know, 11%

16%

every 18
mths, 6%

Yes (More
than Once),
13%

No, 73%

] ] ] ) Base: People with a disability who have a mobile N=251
Strictly Private & Confidential
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Monthly Mobile Spend is highest among 25-44 year olds

Average monthly spend on mobile

€60.00 1 €56.20
€53.10 €53.56

€50.00 -
€40.00 -
€30.00 A
€20.00 A

€10.00 -

€0.00 -

Total All users with 15-24 yrs 25-44 yrs 45-64 yrs 65-74 yrs
Population disabilities

» People with a disability who are in the 25/44yr old age group spend more than average on their mobiles, at €56.20.
» Those who have a landline spend less (€42.86) than those without a landline (€52.39).

» Those with a vision or hearing impairment spend the least amount monthly at €41.11

How much did you spend last month on your \ /
Strictly Private & Confidential mobile phone? B i 7 B2
© Amarach Consulting, 2007 Base: People with a disability who have a mobile “ﬁ Communicasions reginion @M ATrACh
N=251 8\



Awareness of services which enable easier use of mobile services for users

with disabilities

% Aware

SMS and picture messaging as an alternative to
voice calls

Using the Internet over a mobile phone (3G) 28%

Video calling using a 3G service 2304

Speaking phones (e.g. Nokia 6680, 9300, N70)

17%

Text to speech software
14%

Nokia Loopset- a hands-free kit that works

alongside a hearing aid 11%

48%

Are you aware of the following mobile telephone services
Strictly Private & Confidential which are aimed at making mobile phone use more

© Amarach Consulting 2007 accessible to disabled users? “ﬁ) S
' N
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Usage of mobile phone services which may enable easier use of mobiles for

users with disabilities

% Use

SMS and picture messaging as an alternative to voice

calls (Base: 119) 52%
Speaking Phones (Base: 42) 33%
Nokia Loopset (Base: 27) _ 26%
Test to speech software (Base: 35) _ 25%
Video calling using a 3G service (Base: 55) 19%
Using the Internet over a mobile phone (3G) (Base: 66) 17% NB: SMALL BASES

Do you use any of these services?

Strictly Private & Confidential a’f) N . h. 24
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Only 5% of mobile users with disabilities have contacted their operator regarding

special equipment or services which may make it easier to use a mobile phone

Don't Know
2%

Yes *Those with a vision or hearing
504 impairment were twice as likely
as those with other types of
disability to have contacted their
operator.

No
93%

Have you ever approached your operator regarding special

Strictly Private & Confidential equipment or services which would make using your mobile ’"' R 5 4] 25
- <) Communications Regulation a m a ra Ch
A
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Agreement with statements regarding mobile phone service

O Agree strongly O Agree slightly O Neither

ODisagree slightly B Disagree strongly B Don't know

Having a mobile phone is vital in order | can contact 66% 19% %o 36%@
people, and am contactable ]
| find my mobile phone easy to understand 61% 23% 40/’r1°/m
| find it easy to top up credit on my phone 49% 23% 7% 6%

| find it easy to understand information about mobile

i ) 34% 27% 12% | 9% 8%
services that are available

| find it easy to read my mobile phone bill 25% 12% 18% 38%

| believe there may be services available that may

: : : 24% 21% 9% | 7% 34%
make using the mobile easier for me

Special equipment for the mobile phone is too

expensive for me to purchase|__ 1072 16% 13% A4%

Please rate the following statements based on a scale of 1-5 where 1 means strongly

. . . . . Y/
Strictly Private & Confidential ~ disagree, and 5 means strongly agree. ")
A

Commission for
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Summary of Findings — Internet and Technology

B Only 1in 4 people with disabilities use the Internet, compared to almost half of the population in
general. Younger age groups with disabilities are more likely to be Internet users than those in older
age-groups.

B The most common location for using the Internet is the home, with work and school/college also
popular locations. Cyber cafes are used by 1 in 20 people with a disability. There is very little
difference between the disabled and overall populations with regards to their frequency and level of
usage of the Internet.

B While there is little difference in terms of internet usage levels between people with disabilities and the
overall population, people with disabilities are almost half as likely as the overall population to have
home Internet access and are less likely to feel that they will get a home Internet connection in the
future.

B Awareness of assistive technologies in relation to use of the Internet is relatively low, with less than 3
in 10 aware of all of these services.

B More than 7 in 10 people with disabilities believe that the Internet is of benefit to them in terms of
accessing otherwise unavailable services, while 6 in 10 find the Internet easy to use. Relevant
content, however, seems to be lacking, with just a third of people with disabilities agreeing that there is
a wide range of content suitable for them to access on the Internet.

B When asked to rank telecommunications services in order of their importance in meeting
communication needs, younger age groups placed more importance on mobile phones and Internet
access, while older age groups ranked fixed line phones most highly.

Strictly Private & Confidential Y ') , hl 28
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PC ownership and Internet Usage lower among users with disabllities

for those aged 65+.

» 29% of people with disabilities have a
PC, a laptop or both, compared with
46% of the non-disabled population.

Internet Usage « Younger age-groups are more likely to
use the Internet than older groups, with
Internet usage at 32% for those aged
25-44 but just 14% for 45-64s and 6%

Yes

48%

B People with Disabilities (Base: 394)
B ComReg Trends Sample (Base: 1010)

76%

Do you personally use the internet from any location? \
Strictly Private & Confidential

,__" Commissmcx for' .
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The home is the most popular location for Internet usage

H 72%
ome 1%
Work 28%
38%
19%
School/Coll

. 11%
Friend's House

1

4%

5%
Cyber Cafes

B
X

0,
Public Library r?’o/f/o B People with Disabilities (Base: 80)
m ComReg Trends Sample (Base: 483)
On the move using portable 0%
equipment . 2%
0%
Elsewhere
W 0%

. . o F hich of the following locati th Y%
Strictly Private & Confidential i;&Tn‘évt?'c of the following locations do you use the 3’<§ . A h. 30
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There is little difference between frequency of Internet usage among users with

disabilities and the overall population.

Internet Users with Disabilities ComReg Trends Sample
N=80 N=483

Daily/ or nearly every day

Several times a week
39% 39%

About once a week 13%

About once every two weeks
About once a month | RROLR
Less than once a month 6% *
Don’t Know 204 2% 104
How often do you use the Internet from any

Strictly Private & Confidential location? & B Cormision o - h. 31
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Internet users with Disabilities appear to use the Internet more each week than

the overall population

People with Disabilities ComReg Trends Sample
N=80 N=483
18%
2-3 hours e 18%
0] (0)
4-6 hours 17% 14%
S T
7-9 hours
10-12 hours 6% 8%
4%
13-15 hours 3%
11% 6%
More than 16 hours
4% 8%
Don’t Know
It Varies 25% 24%
Average (hrs per week) 8.13 7.00
In an average week can you estimate how much time in .
Strictly Private & Confidential hours you spend using the internet from any location? ," R i (4] 32
© Amarach Consulting, 2007 Base: Those who use the Internet ?‘) Communications Regulation @ [T1 A raCh
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Respondents with disabilities were less likely than the overall population

to have an Internet connection in their home

People with Disabilities ComReg Trends Sample
N=394 N=1010

No

No 60%

17%

» People with disabilities who own their homes are almost three times as likely (27%) as those who rent (10%) to
have home Internet connections. This disparity is not as marked among the non-disabled population, although
owners are more likely (45%) than renters (27%) to have a home Internet connection.

Do you have an internet connection in your home?

Strictly Private & Confidential Q)

s
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Intention to Subscribe to a Home Internet Connection in the Future

People with Disabilities ComReg Trends Sample
N=316 N=606

Yes - certain to
1%

Yes - certain to

Yes-likely to
16%

* The most common reasons for not getting an Internet connection among people with disabilities include lack of
skills (50%), not having a PC at home (42%) and the cost (26%). These reasons are also the most cited among the
overall population, mentioned by 36%, 40% and 23% respectively.

Do you intend to get the internet at home in the future?

SmCtIy, Private & Con,fldentlal Base: Those who do not have an Internet connection in -a,q Commission for . amé raCh. 34
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Means of connecting to the Internet from Home for internet users with disabilities

ISDN Line Cable Modem Other Wireless
9% i
5% Connection
2%

Total Broadband

62% of disabled users with
home Internet access

Don’'t Know

Regular Dial Up
22%

. . ) . How do you connect to the internet from home? \,, 7|
Strictly Private & Confidential Base: People with a disability who have an Internet Q Commission for 7 h 35
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Home Internet Service Provider for internet users with disabilities

Perlico

3% UTVNET

Imagine/Access Teleco
2%

BT Ireland S

Nl 2o
5% 0 ‘\ \

Don’t Know

1%

Irish Broadband
6%

Average amount spent on
Internet service = €33.94

Who is your home Internet Service Provider (ISP)?

. . , : \S
SmCtIX Private & Con_ﬂdentlal Base: People with a disability who have an Internet R’{é o e amérach. 36
© Amarach Consulting, 2007 connection in their home N=78 "/\ ommunications Regulation



Awareness of Internet Services for People with Disabilities

% Aware

Larger font size on
internet sites to help
me read the content

Additional assistance
from operator in
connecting to internet
services

23%

Voice and video calling

0
using Skype 23%

Text to speech
software to help me
use the internet

22%

30%

Are you aware of the following Internet services which are
Strictly Private & Confidential aimed at making using the Internet more accessible to

‘_’, Commissnocx for' .
© Amérach COI’]SUHIng, 2007 disabled users? <‘<? Communications Regulation
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Usage of Internet Services for People with Disabilities

% Use

Voice and video calling using

0
Skype (Base: 19) 28%

Additional assistance from
operator in connecting to
internet services (Base: 21)

17%

NB: SMALL BASES

Larger font size on internet
sites to help meread the
content (Base: 26)

14%

Text to speech software to
help me use the internet (Base:
19)

5%

) ) ] ) Do you use any of these services?
Strictly Private & Confidential

\’ij Commission for 4 h. 38
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Agreement with Statements regarding Internet Service

O Stronly Agree O Slightly Agree O Neither

O Slightly Disagree B Stronly Disagree B Don't know

Having the Internet helps me to interact and avail of 46% 27% 8% 13% 7
services | otherwise may have difficulty accessing

Special equipment for the Internet is too expensive for 36% 3504 13% | 6% B
me to purchase

| find the Internet easy to use 28% 29% 9% | 12% 22%

| believe there may be services available that may 12% 25% 17% 6% 40%
make using the Internet easier for me

There is a wide range of Internet content that is 11% 21% 21% 5% 42%
suitable for disable users to access

| find it easy to understand information about Internet

. . 9% 19% 21% 22% 18%
services that are available

Please rate the following sentences based on a scale of 1-5
Strictly Private & Confidential where 1 means strongly disagree, and 5 means strongly <

© Amarach Consulting, 2007 agree.
Base: People with a disability who use the Internet N=80
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Technology in General
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Most Important Service in meeting Communications Needs

My Mobile Phone

My Fixed Line
Telephone Service

Using the Internet

They are all Equally
Important

Not Stated

44%

44%

3%

* Younger age groups are more likely to place

greater importance on their mobile phone service,

204 while older age groups place more importance on
0 their fixed line service.

* The Internet is of more importance to younger
people.

204 *Respondents with a psychological or emotional
condition were most likely to rank their mobile service
highest.

Strictly Private & Confidential
© Amarach Consulting, 2007

Please rank the following sentences in order of their \
importance in meeting your communication needs, tellingQ)
as

Cormmission for
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Agreement with Statements Regarding Telecoms

OStronly Agree OSlightly Agree ONeither

OSlightly Disagree BStronly Disagree BDon't know

| believe using telecommunications services allows me
to avail of services | may have otherwise have
difficulty accessing

31% 32% 12% ISM3%  14%

| am confident about choosing the telecommunications
services | need

26% 30% 17% 6% P 18%

| believe telecommunications services designed for
disabled users are accessible to me

17% 24% 15%

| would like additional support in choosing and using 15
0

. . . 0, 0,
telecommunications services = L0 25%
| believe telecommunications services for disabled
10% 18% 25% 15% 8%
users offer good value for money

| believe disabled users of telecoms services are

19%

16%

9%

offered high quality services at affordable prices

Please rate the following statements based on a scale of 1-5 9
where 1 means strongly disagree, and 5 means strongly , Commission for
- -‘ Communications Regulation
a4

> ]
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Independent insight
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Appendix: Note on Methodology
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Methodology

B 1,010 people surveyed aged 15-74 for the ComReg Trends, of which 44
were people with disabilities. Booster survey of 350 people with disabilities
in the same age categories conducted to bring the total sample to 394.

B Findings weighted up to represent the full population of adults aged 15-74 in
the Republic of Ireland based on the most recent findings from the CSO.

B Given a sample size of just over 1,000 there is a margin of error of +/-3%.
On a sample size of 394, margin of error is +/-6%.

B Surveys were conducted face-to-face in respondents’ own homes at over
100 different locations throughout the Republic.

Strictly Private & Confidential Y ') 7 h. 45
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Data Interpretation

Percentage of

respondents who
said...

B The table opposite shows the
margin of error for a range of

unweighted sample sizes
10% +/-2% +/-3% +/-6%

B If 20% of a total sample of

1,000 adults say they do 20% +/-3% +-4% +/-8%

something, you can be 95% S J 5 0

certain that the figure for the 25% +/-3% +/-4% +/-8%

population lies between 17%

and 23% (i.e. there is a margin 40% +-3% +-5% +-10%

V)

of error of 3%) 50% +1-4% +1-5% +-10%
B Asthe sample size is reduced

the margin of error increases 60% +-3% +-5% +-10%
B To determine the margin of 75% +-3% +-4% +-8%

error on a particular section

look at the unweighted sample 80% +H-3% +-4% +-8%

size on each question i.e. the 0 50 20 o

“n” (number of respondents to 90% +-2% +-3% +/-6%

that question) at the base of

each slide * If the “n” or number of respondents to a particular question falls below 75 the
findings are in no way representative and should be only regarded as indicative
and not overly analysed or interpreted

2 r
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