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Introduction

This summary report sets out the main findings of a survey of attitudes of Irish businesses to the provision of broadband telecommunications services in Ireland. 

The survey is based on a sample of 387 companies who use their telecommunication system for data needs (e-mail/internet etc.) and who do not access by dial-up.

All interviews were conducted with IT/Communications Manager or person responsible for IT/Communications in the company.  Interviewing was carried out by telephone through the Millward Brown IMS CATI (Computer Aided Telephone Interviewing) Unit over the period 22nd April to the 16th May 2002.
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1. Broadband Access

· When asked which type of broadband access they have at present, almost seven in ten businesses (68%) claim to have an ISDN line.  The next most widely used broadband access is leased lines with over half of businesses (53%) using national leased lines and a quarter (25%) using international leased lines.  Frame relay is the next most frequently mentioned broadband access at 23%, followed by WLANs (14%), optical (11%) and DSL at 6%.  Around one in twenty businesses respectively have ATM, cable and satellite.  Fixed Wireless Access (FWA) is used by only 2% of businesses.  Looking to the future, DSL is the broadband access most businesses plan to acquire; almost a quarter of those questioned (24%) state their business is intending to have DSL broadband access in the near future.

· Focusing on the most widely mentioned types of broadband access, which are leased lines, ISDN, frame relay and WLANs (802.11), the distribution of suppliers is widely dispersed, with the exception of ISDN, where Eircom is the largest supplier.  Eircom also has the largest share of the national leased line market, supplying over half of all businesses (52%).  Eircom’s share of the international leased line, frame relay and WLANs market is lower at 21%, 31% and 23% respectively.  A quarter of businesses use Esat as their national leased line supplier; the equivalent figure for ISDN is 10%.  Esat is used by around one in six businesses (16%) for WLAN broadband access,  with Eircom at 23%. Other players are Worldcom, which appears to be most active in the international leased line and frame relay market, as well as Esat, Equant and BT.

· Asked why they had chosen their current broadband supplier, a quarter of businesses (26%) stating their existing relationship with Eircom was the reason they choose them as their supplier.  Usage of companies other than Eircom, although over four in ten businesses (41%) with Worldcom as their supplier claim that the decision was made by their parent company, outside Ireland. 

· Half of businesses (50%) claim to have upgraded or introduced their frame relay broadband access in the past twelve months, whilst approaching half, respectively 47% and 46%, have upgraded or introduced their national and international leased lines.  A considerably lower proportion, over a third of businesses (35%), have upgraded or introduced their ISDN access and almost four in ten (38%) have upgraded or introduced their WLAN access.  

· Almost three quarters of businesses (73%) are aware that a Service Level Agreement (SLA) is available from their supplier, whilst almost six in ten businesses (58%) claim to have a Service Level Agreement with their supplier. 

2.
The Competitive Environment

· As mentioned earlier, the distribution of suppliers in the broadband sector is widely dispersed and these suppliers are actively approaching businesses offering broadband services; two-thirds of companies (66%) report that they have been approached by a supplier, other than their existing one, within the past twelve months.  Few, just one in six (16%), have switched their broadband supplier within this time span, indicating a relatively low level of uptake of competitive approaches.  The main reason for not switching is that companies are happy with the service currently received from their existing supplier (42%), although some companies, presumably among those that have not been approached by another supplier within the past year, claim lack of an alternative supplier as a reason for not changing (14%).  Around one in ten businesses (10%) feel it would be too expensive to change.

3. Overall Awareness and Future Requirements Regarding Broadband Technology

· Most businesses consider themselves well informed on the various issues involved in acquiring broadband telecommunications access.  Over eight in ten (84%) believe they understand and can compare technology options from different operators.  An even higher proportion (85%) feel competent to compare different broadband services in terms of price, and nine in every ten (90%) are able to determine the specific needs of their company regarding broadband access and services. 

· Increased speed of internet functions is the most widely mentioned advantage of having additional bandwidth, mentioned by over six in ten businesses (63%).  Other less frequently mentioned advantages are - in rank order - increased efficiency/availability/reliability, improvement and expansion of computer based aspects of their business, increased capacity and more line access with less congestion.

· For the most part, broadband technology is used by businesses for inter-company data transfer (65%), followed at a distance by the company website, at 35%, e-commerce transactions (27%), e-mail (21%) and web browsing/general internet access (19%).  The use of broadband technology for video conferencing is also mentioned, but to a lesser extent, by around one in eight businesses.

· The majority of companies (61%) anticipate that their broadband requirements will change over the next twelve months; almost a quarter of businesses (23%) believe they will need ‘a lot more’ and a further two in five (38%) envisage needing ‘a little more’ access.  Around half of businesses (49%) plan to upgrade their bandwidth requirements further, primarily to accommodate the increase in use, mentioned by 29% of businesses, but also for the purpose of increasing speed (of access/data transfer/web/e-mail).

· Looking to the future, the services most likely to be called into play are DSL and national leased lines, with WLANs, ISDN, frame relay, international leased lines and optical also receiving a considerable level of mention.  Fixed Wireless Access (FWA), ATM, satellite and cable were the least likely to be mentioned as possible future services.

· The majority of businesses (77%) feel that the use of e-mail and internet has changed their business.   Interestingly, over two-thirds of businesses (67%) claim to have employees using remote access.
4.
Regionalisation

· Asked whether they encountered difficulties accessing broadband services either locally or nationally, one in three companies (32%) replied that they did, with Dublin the primary source of problems, although the issue arose to some extent also across the rest of the country.  Outside of Dublin, Cork is the next most problematic region.

· Inadequate bandwidth availability is singled out as the most widespread problem for businesses, when asked what they feel are the major infrastructural difficulties with service to their regional points of operation.  Other issues mentioned are service levels from telecommunications companies, the range and price of services offered and lack of an alternative supplier.

· Although the majority of those that have encountered problems feel that these access difficulties would not impact on the investment decisions of their company, in terms of where they would decide to locate points of operation, a substantial proportion (35%) believe that this would be of concern. 

5.
General Attitudes to Telecommunications

· When asked what they consider to be their most important telecommunications requirement, the single most important factor mentioned is internet/e-mail (38%), followed by ordinary voice telephone/mobile (28%).  Reliability in general is cited as the next most important requirement.

· Over four in ten companies (44%) believe that Ireland’s competitiveness in supplying broadband telecommunications services has improved over the past year, although a quarter of companies feel Ireland’s competitiveness in this sector has deteriorated, whilst one in five have not seen any change.

· Over half of businesses questioned (52%) disagree that Ireland is well placed to become an e-commerce hub for Europe.  However, one in nine (11%) reserved judgement here, saying they did not know, whilst the balance of over one third (37%) responded positively to this question.  A few key measures, such as improving and stepping up investment in the national infrastructure, providing nationwide access to new and improved broadband services, and reducing prices, are considered essential in installing Ireland as an e-commerce hub in Europe.


· In measuring their overall reactions to the telecommunications market, respondents were asked to what extent they agree or disagree with a series of propositions relating to the market.  On balance, businesses tend to agree that their broadband telecommunications needs are well served, although there is a strong tendency to agree that there are savings to be made by changing telecommunications supplier.  The majority also agree that the telecommunications market is more competitive than twelve months ago.  Over half disagree that they have telecommunications needs that are not currently being met, thus hindering growth and development, although three in ten businesses do feel they have unfulfilled needs.  Price is obviously a contentious issue: businesses tend to disagree that the overall cost of their telecommunications spend has reduced in the past twelve months.  Over a third (36%) are more satisfied with their telecommunications supplier than they were twelve months ago, with around one in five businesses (22%) disagreeing with this notion.  Finally, the limited availability of bandwidth products is a key constraint to the growth of around two in every five businesses. 
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