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Methodology

• In December 2020 ComReg commissioned Red C to undertake a survey 
of adults and parents aged 18+ to help understand peoples behaviours 
around online services, safety online and online harms 

• 2,008 survey participants were recruited using RED C’s online panel of 
over 40,000 members

• Quota controls were used to ensure a nationally representative sample 
of ROI adults and parents aged 18+

• Data was weighted to ensure a nationally representative sample based 
on latest CSO projections

• Fieldwork for this research took place from 4th – 13th December 2020

49%

51%

Gender

11%

17%

21%

18%

14%

19%

18-24

25-34

35-44

45-54

55-64

65+

Conn/ Ulster

17%

Rest of Leinster 

27%
Munster

27%

Dublin

29%

Region

Age

44% 50% 6%

Social Class

ABC1 C2DE F

Parents

35%
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56% 52% 49% 45%

27% 22%
12% 9% 7% 5% 5% 3% 4% 2%

35%
31% 39%

31%

44%

37%

23%

11%

33%

13% 9% 9% 10%
7%

7%
9%

9%

8% 15%

23%

20%

14%

43%

36%

18%
29%

9%
12%

2%
2%

2%

3% 4% 7%

8%

9%

9%

31%

10%

28%

5% 8%

*

2%
1%

4%
5% 6%

17%

17%

3%
10%

24%

22%

26%
35%

*

4%
*

8% 4% 5%

19%

40%

5% 5%

35%

9%

45%
36%

Search engine
(e.g. Google)

Messaging apps
(e.g. WhatsApp,

Facebook
Messenger) Email

Social media
(e.g. Facebook,
Instagram etc.) News website

Video content
(e.g. YouTube,

Netflix, RTE
Player)

Music/Podcasts
(e.g. Spotify etc.)

Remote working
(including Zoom,

Microsoft
Teams) Online Banking

Online Shopping
(e.g. Amazon)

Education (e.g.
Zoom classes,

research) Online Maps

Online gaming
(e.g. via

PlayStation,
Xbox, gaming

apps)

Health and
Fitness (online

gym, health
classes, mental
health sessions)

5

In the last month, how often would you say you personally used online services for the 
following purposes? Think about your personal usage on your phone, tablet, laptop etc.

Search & Communication most frequently used purposes

Several times a day

Daily

Not applicable

Purposes

At least once a week
At least once a month

Did not use in last month
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In the last month, how often would you say you use online services for the 
following purposes? 

A notable exception is the usage of news websites, where those aged under 35 visit the lowest and daily usage is above average among those aged 55+.

Daily usage of services is strongly correlated with age

Search engine (e.g. Google)

Email

Messaging apps (e.g. WhatsApp, Facebook Messenger)

Social media (e.g. Facebook, Instagram etc.)

News website

Video content (e.g. YouTube, Netflix, RTE Player)

Online Banking

Music/Podcasts (e.g. Spotify etc.)

Remote working (including Zoom, Microsoft Teams)

Online Shopping (e.g. Amazon)

Online gaming (e.g. via PlayStation, Xbox, gaming apps)

Education (e.g. Zoom classes, research)

Online Maps

Health and Fitness (online gym, health classes, mental health sessions)

90%

88%

83%

76%

72%

59%

40%

35%

20%

18%

14%

14%

12%

9%

Gender Age Impact of Online on Life
Male

(n=947)
Female

(n=1059)
18-34

(n=494)
35-54

(n=900)
55+

(n=614)
Positive

(n=1411)
Not positive

(n=597)

92% 89% 93% 94% 84% 93% 84%

90% 86% 92% 91% 81% 89% 85%

80% 87% 90% 86% 74% 85% 79%

71% 81% 85% 80% 64% 79% 69%

79% 64% 67% 72% 74% 75% 64%

64% 54% 76% 64% 39% 61% 53%

41% 39% 51% 40% 31% 41% 36%

37% 34% 60% 37% 15% 37% 32%

22% 18% 39% 18% 7% 22% 13%

15% 20% 25% 22% 7% 20% 13%

16% 13% 23% 16% 6% 15% 12%

14% 13% 27% 12% 6% 15% 11%

16% 9% 22% 12% 5% 13% 11%

10% 8% 20% 8% 2% 9% 8%

% Daily+



7

Please read through the list and state which, if any, are beneficial to you?

Those aged under 54 are more likely to see online services as beneficial while over half (58%) of those aged under 35 report supporting working/studying 
from home as a benefit.

Information and Connection are primary benefits of online services

Ease of access to information (e.g. via 
search engines or social media)

Supporting transactions (e.g. shopping, 
paying or making bookings online, using 

comparison tools)

Always being connected to friends and 
family (e.g. video calling)

The ability to access many online services 
for free

Always having something to read/do 
(e.g.games, fun apps, reading, seeing 

what others are doing)

Supporting me in working/ studying from 
home

The ability to create and share content

78%

69%

67%

64%

54%

37%

33%

27%

13%

27%

9%

7%

11%

1%

Gender Age Impact of Online on Life
Male

(n=947)
Female

(n=1059)
18-34

(n=494)
35-54

(n=900)
55+

(n=614)
Positive

(n=1411)
Not positive

(n=597)

77% 79% 74% 78% 81% 84% 65%

69% 70% 70% 71% 66% 76% 54%

59% 74% 71% 67% 63% 72% 55%

67% 62% 64% 63% 66% 71% 49%

50% 57% 61% 60% 40% 60% 40%

38% 37% 58% 38% 22% 41% 29%

32% 35% 37% 35% 28% 37% 25%

Most Beneficial Any Beneficial

Any Beneficial



Reliability of Internet 
Connection
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How important is the reliability of your internet connection to you?

The degree to which it is important (i.e. Very important or Top 2 Box) varies by level of internet usage, but even among low level internet users, 86% find 
reliability of internet connection important.

Reliability of Internet Connection is important to 90% of Users.

65% 70%
63% 58%

25%
22%

28%
28%

9% 7% 8% 12%
1% 1% 1% 2%

Total
(n=2,008)

High
(n=906)

Medium
(n=726)

Low
(n=376)

5 - Very important

4

3
NET: Bottom 2 Box

Internet Usage
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Has the reliability of your internet connection become more important to you 
in the last year?

Growth in importance is particularly strong among those with high usage of online services. Only 24% of all users say importance hasn’t changed and 
negligible proportion claiming it is now less important.

For 75%, reliability of connection grew in importance in past year

5 – Much more important

4

3

NET: Bottom 2 Box

Internet Usage

50% 56%
48%

39%

25%
25%

26%

25%

24%
19%

25%
31%

2% 1% 1% 4%

Total
(n=2,008)

High
(n=906)

Medium
(n=726)

Low
(n=376)



11

Thinking about your usage of the below, which of the following do you 
primarily rely upon to connect to these online services?

Fixed Broadband is primary method of connecting for video services

Video content 
(e.g. YouTube, 

Netflix, RTE 
Player)

(n=1803)

Remote working 
(including 

Zoom, 
Microsoft 

Teams)
(n=889)

Education (e.g. 
Zoom classes, 

research)
(n=861)

Health and 
Fitness (online 

gym, health 
classes, mental 
health sessions)

(n=589)
Fixed Internet/ Broadband at home through a landline, fibre, 

cable TV or wireless service provider 69% 80% 78% 59%

Smartphone with access to mobile data (e.g. 3G/4G) 25% 11% 14% 34%

3G/4G Mobile Broadband (through a USB stick / dongle 
attached to computer, Mi-Fi devices, 3G/4G sim card in Tablets) 5% 7% 5% 3%

Not sure 1% 2% 3% 5%



Digital Privacy & Awareness 
and Perceptions of Online 
Harms 
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Would you say you have become more or less conscious of your privacy 
online? (e.g. sharing your name, date of birth, address etc. online)

Those with dependent children are more likely to have become more conscious than those without (72% vs 65%, respectively).

67% of adults have become more conscious of their privacy online

34% 33% 32% 38% 37% 33%

33% 33% 35%
32% 35%

32%

30% 33% 31% 28% 27% 33%

2% 2% 2% 2% 1% 2%

Total
(n=2,008)

18-34
(n=494)

35-54
(n=900)

55+
(n=614)

Yes
(n=729)

No
(n=1267)

5 - Much more conscious

4

3

NET: Bottom 2 Box

Age Dependent Children?

13
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Please read through the list and state which, if any, you think are challenges?

Fake news, data privacy, addictiveness and harmful content are all secondary challenges. Under 35s tend to be less concerned about their personal data than average and more 
concerned about impact on mental health.

Security of personal data is endorsed as biggest challenge online 

Security of personal data

Fake news

Privacy of personal data

Harmful content (e.g bullying online)

Addictive nature of online services (e.g. people always 
using social media)

Impact on mental health

Polarised world views

The increasing power of online platforms that provide 
services

Overreliance on online services (e.g. people using 
Google maps rather than figuring out directions 

themselves)

67%

66%

63%

57%

52%

39%

32%

27%

26%

21%

14%

12%

16%

13%

8%

4%

5%

2%

Gender Age Impact of Online on Life
Male

(n=947)
Female

(n=1059)
18-34

(n=494)
35-54

(n=900)
55+

(n=614)
Positive

(n=1411)
Not positive

(n=597)

66% 68% 61% 68% 69% 66% 68%

67% 65% 64% 64% 69% 67% 65%

63% 63% 57% 64% 65% 63% 63%

52% 62% 56% 59% 56% 52% 62%

50% 55% 55% 52% 51% 50% 55%

35% 43% 56% 42% 24% 35% 43%

35% 28% 34% 32% 29% 35% 28%

30% 25% 28% 26% 29% 30% 25%

28% 25% 30% 28% 22% 28% 25%

Biggest Challenge Any Challenge

Any Challenge
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Would you say the overall impact of online services on your life has 
been positive or negative?

Those who are more engaged with using internet are more likely to report positive impact (76%) but low negativity even among Low Internet Users, at only 
6% scoring bottom 2 box.

70% report impact of online services has been positive

26% 27% 26% 23%

44%
49% 45%

34%

27%
22% 28%

37%

3% 2% 2% 6%

Total
(n=2,008)

High
(n=906)

Medium
(n=726)

Low
(n=376)

5 - Very positive

4

3

NET: Bottom 2 Box

Internet Usage

High Internet usage = Daily+ for at least 6 services*
Medium internet usage = Daily+ for less than 6 services and Weekly+ for at least 6 services*

Low internet usage = Not weekly+ for 6 services*

*= Excluding email/remote working
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Very high awareness of services being personalised 
90% have felt they have received a targeted ad due to online usage. Approx. 1 in 5 are unaware of service providers 
monetising data, similar number  are concerned about device listening or differential pricing.

91% 90%
75%

60% 55%

6% 6%
22%

19% 21%

4% 3% 2%

22% 24%

Awareness data usage is used to 
‘personalise’ the service to you?

Have you ever felt that an ad you 
viewed was targeted at you based 

on your past use of an online 
service?

Awareness online service 
providers can earn money 

through the collection and use of 
your data when using free 

services

Have you ever been concerned 
about your devices listening to 

your private conversations?

Ever felt that you were charged a 
different price based on your past 

usage of an online service?

Yes

No
Don’t know



17

Younger and high internet users tend to have higher awareness
Older and low level users of online services are less likely to be aware of or concerned about monetisation of data, devices potentially 
listening to conversations and/or being charged a different price based on past usage.

Awareness data usage is used to 
‘personalise’ the service to you?

Have you ever felt that an ad you viewed 
was targeted at you based on your past use 

of an online service?

Awareness online service providers can 
earn money through the collection and use 

of your data when using free services

Have you ever been concerned about your 
devices listening to your private 

conversations

Ever felt that you were charged a different 
price based on your past usage of an online 

service

91%

90%

75%

60%

55%

Age Internet Usage
18-34

(n=494)
35-54

(n=900)
55+

(n=614)
High

(n=906)
Medium
(n=726)

Low
(n=376)

92% 92% 88% 95% 91% 80%

94% 92% 86% 94% 94% 78%

81% 74% 73% 82% 75% 63%

76% 61% 45% 67% 61% 41%

68% 58% 43% 65% 54% 37%



33%
17%

6% 6%

29%

29%

17% 14%

23%
34%

30% 31%

8% 12%

21% 21%

5% 6%
25% 27%
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Please read the following statements in relation to collection and use of online services. For 
each statement please answer to what extent you agree or disagree.

However, only 23% agree that they don’t mind if online services collect and use information about them in order to receive interesting offers, news or 
social content for free.

61% prefer basic free services with ads instead of paying to avoid ads

I prefer to use the basic version of free 
online services and view ads than pay for 
a premium service which has no ads (e.g. 

Spotify/ YouTube)
I understand how online services collect 

and use information about me

I don't mind if online services collect and 
use information about me if it means I 

receive interesting offers, news or social 
content for free

I don't mind if online services collect and 
use information about me if it means I am 

more likely to be interested in the 
advertisements I receive

5 - Strongly agree

4

3

2
1 - Strongly disagree

NET: Top 2 Box

NET: Bottom 2 Box

61% 46% 23% 19%

13% 18% 45% 47%

Don’t know 3% 3% 1% 2%



Online Safety - Adults
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In the last year, have you used the internet to talk or chat 
to someone you don't know?

Those aged under 35 are most likely to have done so, as well as high internet users.

28% have ‘chatted’ online to a stranger in past year

28%

68%

1% 3%

Yes

No

Prefer not to say
Don’t know

Highest among 18-34 

42%
High internet users

38%
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You said that you have used the internet to talk or chat to someone you don't 
know. What did you tell them?

Those aged under 35 most likely to have shared their hobbies, real age and their face. 14% have given their full name, 10% have given their mobile phone 
number and 5% have provided their home address.

Like, dislikes and hobbies most likely to be shared with strangers

Things I like and things I dislike

My hobbies

My real age

My full name

Something that shows my face

My Email address

My fake/online name

My Mobile phone number

My birthday (date of birth)

My Home address

A fake age

My Home phone number

Something else

Nothing

29%
28%

16%
14%
14%
14%

11%
10%

6%
5%

4%
3%

15%
17%

Age
18-34

(n=203)
35-54

(n=281)
55+

(n=92)

32% 28% 29%

35% 25% 19%

24% 12% 13%

12% 16% 14%

20% 13% 5%

11% 14% 18%

13% 13% 3%

12% 9% 11%

6% 5% 7%

4% 6% 4%

6% 4% 3%

2% 3% 5%

13% 16% 20%

20% 13% 22%
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In the last year, when using social media, have you done any of these things to 
help keep you safe online?

However, 71% have at least once in the past year blocked someone and 72% have increased their privacy settings.

Reporting someone or deleting comments is least likely

56% 53% 46% 39%
29% 29% 24% 18%

21% 25%
29%

35%

29%
19%

38%

28%

11% 9% 10% 11%

19%
19%

24%

30%

2% 2% 3% 4%
5%

6%

4%
6%

2% 2% 2% 3%
4%

10%

3%
6%

2% 2% 2% 1%
1% 1%

2%
1%

6% 7% 7% 7% 14% 16%
5% 10%

Reported someone 
to the social media 

company or another 
organisation

Deleted comments 
that others have 

made on my profile

Removed my name 
from photos I have 

been tagged in
Deleted comments 
that I have made

Changed my filter 
preferences

Set up my accounts 
so that it does not 

automatically 
include my location 

on my posts

Blocked people 
(including 

'unfriending')
Increased my privacy 

settings

Never

Hardly ever

At least every month
At least every week

Daily or almost dailyPrefer not to say
Don’t know
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In the last year, when using social media, have you done any of these things 
to help keep you safe online?

On the other hand those aged under 35 and to a lesser extent High users are less like to say they have never done these things to help keep them safe 
online.

Reported someone to the social media 
company or another organisation

Deleted comments that others have made 
on my profile

Removed my name from photos I have 
been tagged in

Deleted comments that I have made

Changed my filter preferences

Set up my accounts so that it does not 
automatically include my location on my 

posts

Blocked people (including 'unfriending')

Increased my privacy settings

56%

53%

46%

39%

29%

29%

24%

18%

Age Internet Usage
18-34

(n=486)
35-54

(n=880)
55+

(n=582)
High

(n=904)
Medium
(n=724)

Low
(n=320)

35% 53% 77% 44% 62% 77%

35% 53% 65% 46% 56% 64%

25% 44% 65% 36% 50% 65%

27% 38% 51% 32% 40% 55%

19% 27% 40% 24% 29% 42%

19% 25% 41% 23% 29% 42%

12% 21% 38% 16% 25% 44%

9% 13% 29% 12% 17% 32%

% Never Have Done

Older and Low users more prone to inertia in terms of online safety



Online Safety – Parents 
and Parental Control
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Have you a dependent child or children in your household who uses the 
internet?
35% have a dependent child who uses the internet

35%
24%

57%

14%

64%
75%

42%

86%

1% 1% 0 0

Yes

No

Prefer not to say

Age

18-34
(n=494)

55+
(n=614)

35-54
(n=900)

Total
(n=2,008)
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Do you or other parent/carer make use of any of the following?

Just under half use parental controls or other means to block, filter or keep track of websites visited. 

Rules about length of time online most common control employed

64%
49% 48% 44% 43%

29% 27% 26%
18%

33%
46% 49% 51% 53%

63% 67% 72%
78%

1% 1% 1% 1% 1%
1% 1% 1% 1%3% 4% 3% 3% 3% 7% 5% 2% 3%

Rules about how 
long or when my 

child is allowed to 
go online

Parental controls or 
other means of 

blocking or filtering 
some types of 

websites or content

Parental controls or 
other means of 

keeping track of the 
websites or apps 
your child visits

Parental controls 
that filter the apps 

my child can 
download

Parental controls 
that alert me when 
my child wants to 

buy content (in-app 
purchase)

Ad blocking 
software

Software that limits 
the people my child 

can be in touch 
with (through voice 
calls and messages 
(SMS, MMS or IM)

A service (e.g. app) 
or contract that 

limits the time my 
child spends on the 

internet

Technology to track 
where my child is 

(such as GPS)

Prefer not to say

Don’t know

Yes

No
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Do you or other parent/carer make use of any of the following?
Older parents and low users less likely to 
control child’s online usage

Rules about how long or when my child is allowed to 
go online

Parental controls or other means of blocking or 
filtering some types of websites or content

Parental controls or other means of keeping track of 
the websites or apps your child visits

Parental controls that filter the apps my child can 
download

Parental controls that alert me when my child wants to 
buy content (in-app purchase)

Ad blocking software

Software that limits the people my child can be in 
touch with (through voice calls and messages (SMS, 

MMS or IM)

A service (e.g. app) or contract that limits the time my 
child spends on the internet

Technology to track where my child is (such as GPS)

64%

49%

48%

44%

43%

29%

27%

26%

18%

Age Internet Usage
18-34

(n=121)
35-54

(n=525)
55+

(n=83)
High

(n=369)
Medium
(n=280)

Low
(n=80)

67% 67% 39% 65% 64% 57%

58% 49% 37% 57% 44% 29%

52% 49% 37% 55% 42% 35%

50% 46% 26% 50% 41% 32%

50% 45% 24% 52% 38% 23%

36% 29% 21% 32% 28% 19%

38% 26% 14% 31% 23% 19%

40% 24% 12% 30% 23% 15%

26% 18% 8% 21% 15% 11%
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When your child/children use the internet, how often do you or other 
parent/carer check the following things afterwards?

Communications with other people through email or other app is least likely to be checked with 37% saying they hardly ever or never check this after 
internet usage by their child.

Majority of parents check child’s online behaviour at least sometimes

29% 24% 24% 21% 21% 20%

18% 21% 21% 20% 19% 17%

16% 24% 24%
19% 21% 20%

7%
7% 9%

11% 10% 11%

26% 20% 19% 23% 23% 26%

2% 2% 2% 2% 3% 3%3% 2% 2% 3% 4% 3%

The in-app purchases he/ 
she makes

The apps he/she 
downloaded

Which online content 
he/she views

Which friends or contacts 
he/ she adds to his/her 

social networking 
profile/instant messaging 

service

His/her profile on a social 
networking or online 

community

The messages in his/her 
email or other app for 
communicating with 

people

Never

Hardly ever

Sometimes

Often

Very often

Prefer not to say
Don’t know
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Key Findings

On balance 70% of population believe 
online services have had a positive impact 
on their life. Communication platforms are 
most commonly used online service. There 
is also appreciation and usage for 
transactions based sites – online banking 
and similar that makes consumers lives 
easier.

Majority are not regularly using 
controls available to keep themselves 
safe online. While many have 
increased privacy settings, the majority 
have never deleted comments made 
on their profile or reported someone 
to a social media company. 

2 in 3 more conscious of their privacy online. 
Security of personal data and fake news 
biggest concerns using online services. Over 
half unsure how online service providers 
collect and use information about them. 

64% of parents have rules in relation to 
how long their child can spend online. A 
considerably smaller percentage of 
parents are using more advanced digital 
controls such as GPS tracking or  
software that limits who a child can 
contact.

1 3

2 4
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